
Results of Community Survey #1

Where do you Live? Count Where do you Shop? Count
What do you not Like about the 
Sector Area? Count

What is Most Important to 
Focus on? Count

Forest Drive 542 True Value Hardware 1001 Traffic when there is an accident 867 Transportation issues 818
Eastport 239 Bay Ridge Shopping Center 989 Traffic on a day-to-day basis 866 Land use 785
Outside of sector area 384 Giant Shopping Center 986 Overcrowding 504 Environment 657

Eastport Shopping Center 840 Hard to get around without a car 348 Bicycle and pedestrian facilities435
* - Open-ended question Annapolis Seafood 645 Appearance 343 Types of businesses 269
^ - Choice not provided in 
question (typed in) Clocktower Place 610 Crime 294 Recreation and leisure 191

West Marine 437 Poor safety 234 Housing 142
Safeway 411 Lack of restaurants, stores, services 153 Design of buildings 112

Village Green 137 Lack of activities and events 91
Main & Market^ 18 Lack of jobs 16

CVS^ 18
Fawcett's^ 12
Bru-Mar Gardens^ 8
Festival at Riva^ 6

Favorite Place along Forest 
Drive* Count Forest Drive Favorite (continued)* Count

Forest Drive Favorite Among Forest 
Drive Residents* Count Continued* Count

1. Quiet Waters Park 114 Village Green 3 1. Quiet Waters Park 48 Grocery stores 1
2. True Value 87 Mas Que Farm 3 2. True Value 38 Mas Que Farm 1
3. Main & Market 74 7-11 2 3. Annapolis Smokehouse 33 McDonalds 1
4. Annapolis Seafood 73 Bowen's Gas Station 2 4. Main & Market 28 Port Annapolis 1
5. Annapolis Smokehouse 59 McDonalds 2 5. Annapolis Seafood 26 Riva Festival 1
6. Clock Tower Place 55 PAL Park 2 6. Bruster's 20 Ruah Yoga 1
7. Giant 46 Schools 2 7. Clock Tower Place 20 Shopping 1
8. None 43 Vape 180 2 8. Giant 20 Sin Fronteras 1
9. Grapes 40 Wild Bird Center 2 9. None 20 SPCA 1
10. Bruster's 34 Woolwinders 2 10. Grapes 13 Stretch of trees 1
Bay Ridge Wine 31 Truxton Park 2 Grumps 13 Strip Mall with Little Italy, Brewsters 1
Bay Ridge Shopping Center 31 Ace Hardware 1 Bay Ridge Wine 11 The area around Bay Ridge and Forest 1
Soul 28 Annapolis Town Center 1 Tastings 9 Trail system 1
Grumps 23 Anne Arundel Auto 1 Bay Ridge Shopping Center 7 Vape 180 1
Tastings 20 Back Creek Conservancy 1 El Cabrito 7 Village Green 1
El Cabrito 20 Bank of America 1 CVS 6 7-11 0
Pit Boys 19 Barnes & Noble 1 Pit Boys 6 Annapolis Town Center 0
Wine Cellars 17 BB&T Bank 1 Rita's 6 Anne Arundel Auto 0
West Marine 16 Diehl's Produce 1 Wine Cellars 6 Back Creek Conservancy 0
Safeway 12 Dollar General 1 Giant Shopping Center 5 Bank of America 0
Eastport Library 11 Eastport Liquors 1 Little Italy 5 Bowen's Gas Station 0
CVS 11 ESC 1 Safeway 5 Caliente Grill 0
Ebb Tide 11 Gardner Center 1 Soul 5 Eastport Liquors 0
Rita's 10 Grocery stores 1 Eastport Library 4 ESC 0
Ledo's 10 Home Depot 1 Ebb Tide 4 Gardner Center 0
Little Italy 10 Jalapenos 1 Ledo's 4 Home Depot 0
Zu Coffee 10 Lawry's gas station 1 Rocco's 4 Jalapenos 0
Jack's Fortune 9 Pip Moyer 1 Sweet Hearts 4 Lawry's gas station 0
Giant Shopping Center 8 Port Annapolis 1 Zu Coffee 4 PAL Park 0
Rocco's 8 Riva Festival 1 Car wash 3 Park 0
Stretch of trees 8 Scott Brothers Wine 1 End 3 Pip Moyer 0
End 7 Shopping 1 New Matsu Sushi 3 Restaurants 0
Fawcetts 7 SPCA 1 Fawcetts 2 Schools 0
Sweet Hearts 6 St. Martin's Lutheran Church 1 Home 2 Scott Brothers Wine 0
Ruah Yoga 6 Starbucks 1 Jack's Fortune 2 St. Martin's Lutheran Church 0
Caliente Grill 5 Strip Mall with Little Italy, Bruster's 1 West Marine 2 Starbucks 0
Car wash 5 Taqueria 1 Woolwinders 2 Taqueria 0

Tuesday Morning 4
The area around Bay Ridge and 
Forest 1 Ace Hardware 1 The rebuilt part between Safeway & Hilltop 0

Bru-Mar Gardens 4
The rebuilt part between Safeway & 
Hilltop 1 Barnes & Noble 1 Tuesday Morning 0

Home 3 Trail system 1 BB&T Bank 1 Vin 909 0
New Matsu Sushi 3 Vin 909 1 Bru-Mar Gardens 1 Wellness House 0
Restaurants 3 Wellness House 1 Diehl's Produce 1 Wild Bird Center 0
Sin Fronteras 3 Wine Store 1 Dollar General 1 Wine Store 0



Forest Drive Favorite Among Eastport 
Residents* Count Continued* Count

Favorite Place Among Residents 
Outside Sector Area* Count Continued* Count

1. Annapolis Seafood 17 End 0 1. Quiet Waters Park 36 Diehl's Produce 0

2. None 13 Gardner Center 0 2. Main & Market 22 Dollar General 0
3. True Value 13 Grocery stores 0 3. Clock Tower Place 21 Eastport Liquors 0
4. Giant 11 Home 0 4. True Value 21 Ebb Tide 0
5. Quiet Waters Park 10 Jalapenos 0 5. Annapolis Seafood 18 ESC 0
6. Annapolis Smokehouse 9 Little Italy 0 6. Bay Ridge Wine 17 Grocery stores 0
8. Grapes 8 Mas Que Farm 0 7. Bay Ridge Shopping Center 15 Home Depot 0

9. Soul 8 McDonalds 0 8. Grapes 14 Lawry's gas station 0
10. Bruster's 7 New Matsu Sushi 0 9. Annapolis Smokehouse 10 New Matsu Sushi 0
Main & Market 7 Park 0 10. Giant 10 Pip Moyer 0
Pit Boys 7 Port Annapolis 0 Soul 8 Port Annapolis 0
Clock Tower Place 6 Riva Festival 0 Wine Cellars 8 Riva Festival 0
West Marine 5 Schools 0 None 7 Shopping 0
Bay Ridge Shopping Center 4 Scott Brothers Wine 0 Tastings 7 SPCA 0
El Cabrito 4 Shopping 0 West Marine 7 Starbucks 0
Bay Ridge Wine 3 Sin Fronteras 0 Eastport Library 5 Strip Mall with Little Italy, Brewsters 0
Ebb Tide 3 SPCA 0 El Cabrito 5 Sweet Hearts 0
Safeway 3 St. Martin's Lutheran Church 0 Grumps 5 Taqueria 0
Caliente Grill 2 Strip Mall with Little Italy, Brewsters0 Pit Boys 5 The area around Bay Ridge and Forest 0
Eastport Library 2 The area around Bay Ridge and Forest0 Bruster's 4 The rebuilt part between Safeway & Hilltop 0
Fawcetts 2 Trail system 0 CVS 4 Trail system 0
Giant Shopping Center 2 Wellness House 0 Little Italy 4 Vape 180 0
Grumps 2 Woolwinders 0 End 3 Vin 909 0
Ledo's 2 Jack's Fortune 3 Wine Store 0
Restaurants 2 Ledo's 3 Woolwinders 0

Rita's 2 Rocco's 3
Sweet Hearts 2 Ruah Yoga 3
Wine Cellars 2 Safeway 3
Zu Coffee 2 7-11 2
Anne Arundel Auto 1 Caliente Grill 2
Bowen's Gas Station 1 Fawcetts 2
Bru-Mar Gardens 1 Rita's 2
Car wash 1 Schools 2
Eastport Liquors 1 Sin Fronteras 2
ESC 1 Stretch of trees 2
Home Depot 1 Tuesday Morning 2
Jack's Fortune 1 Annapolis Town Center 1
Lawry's gas station 1 Back Creek Conservancy 1
PAL Park 1 Bank of America 1
Pip Moyer 1 Bowen's Gas Station 1
Rocco's 1 Gardner Center 1
Ruah Yoga 1 Giant Shopping Center 1
Starbucks 1 Home 1
Stretch of trees 1 Jalapenos 1
Taqueria 1 Mas Que Farm 1
Tastings 1 McDonalds 1
The rebuilt part between Safeway & Hilltop 1 PAL Park 1
Tuesday Morning 1 Park 1
Vape 180 1 Restaurants 1
Village Green 1 Scott Brothers Wine 1
Vin 909 1 St. Martin's Lutheran Church 1
Wild Bird Center 1 Village Green 1
Wine Store 1 Wellness House 1
7-11 0 Wild Bird Center 1
Ace Hardware 0 Zu Coffee 1
Annapolis Town Center 0 Ace Hardware 0

Back Creek Conservancy 0 Anne Arundel Auto 0

Bank of America 0 Barnes & Noble 0
Barnes & Noble 0 BB&T Bank 0
BB&T Bank 0 Bru-Mar Gardens 0
CVS 0 Car wash 0



#1 Desire* Count Continued* Count Category (#1 Desire) Sum
Better grocery store 119 Gun store 1 Specialty stores 49

Nothing 116 Hotel 1 Arts & Entertainment 56
Restaurants 95 Medical office 1 Restaurants 103
Bike lanes 78 Museum 1 Casual eateries/bars 55
Less traffic/congestion 67 Music store 1 Community-serving retail 36
Green space 59 My internist 1 Quick eatery 48
Grocery store (Eastport) 52 Park and ride 1 Recreation 36

Greenery 45 Parking garage (Eastport) 1 Larger retail 36
Cinema 41 Recovery center 1 Safety improvements 37
Fast food 38 Seafood 1 Beautified community 16
Less development 37 The Village at Providence Point 1 Community services 29

No new development 33 Theatre 1
Local market 29 What real business people think will succeed 1
Pedestrian safety 29 Eastport 0
Casual restaurants 28 Total 1205

Specialty shops 27
Better retail options 23 Why live near Forest Drive or in Eastport
Sidewalks/Trails 23 Count Percent Count Percent
Improved roads 22 Forest Drive 542 100.0% Eastport 239 100.0%
Coffee shop 19 Proximity to downtown 300 55.4% Proximity to downtown 166 69.5%
Improved signaling 14 Waterfront location 235 43.4% Waterfront location 129 54.0%
Beautification 13 Sailing/boating/fishing 185 34.1% Sailing/boating/fishing 116 48.5%
Transit 13 Nearness to work 139 25.6% Historic character 113 47.3%
Big box 10 Suburban feel 126 23.2% Cultural activities 65 27.2%
Recreation 10 Historic character 116 21.4% Nearness to work 42 17.6%
Sweets shop 10 Family ties 94 17.3% Local businesses 36 15.1%
Take-out 10 Cultural activities 79 14.6% Suburban feel 32 13.4%
Entertainment 9 Cost of living 69 12.7% Family ties 31 13.0%
Asian restaurant 8 Local businesses 68 12.5% Raised here 23 9.6%
Fitness studio 8 Raised here 66 12.2% Cost of living 16 6.7%
More affordable housing 8 Job opportunities 27 5.0% Job opportunities 12 5.0%

Public waterfront 8
Bars 7
Gas station 7
Town center/mixed use 7
Bank 5
Frozen treats shop 5
Arts 4
Community center 4
Dry cleaners 4
Less crime 4
Police station 4
Better shopping center 3
Book store 3
Drug store 3
Events/Activities 3
Parking 3
Wayfinding 3
Active store 2
Convenience store 2
Golf cart friendly 2
Laundromat 2
Overpass 2
Pet amenities 2
Post office 2
Printing shop 2

Salon 2

Boat storage 1
Brewery 1
Car wash 1
Charging station 1



Date Cumulative Responses Respondents Date Cumulative Responses Respondents
7/23/17 0 0 9/22/17 1099 46

7/24/17 322 322 9/23/17 1120 21
7/25/17 405 83 9/24/17 1125 5
7/26/17 450 45 9/25/17 1156 31
7/27/17 497 47 9/26/17 1170 14
7/28/17 517 20 9/27/17 1174 4
7/29/17 526 9 9/28/17 1176 2

7/30/17 526 0
7/31/17 535 9

8/1/17 549 14
8/2/17 561 12
8/3/17 563 2
8/4/17 565 2
8/5/17 568 3
8/6/17 568 0
8/7/17 569 1
8/8/17 572 3
8/9/17 616 44

8/10/17 670 54
8/11/17 687 17
8/12/17 691 4
8/13/17 696 5
8/14/17 698 2
8/15/17 769 71
8/16/17 789 20
8/17/17 792 3
8/18/17 804 12
8/19/17 810 6
8/20/17 811 1
8/21/17 813 2
8/22/17 813 0
8/23/17 883 70
8/24/17 896 13
8/25/17 900 4
8/26/17 903 3
8/27/17 904 1
8/28/17 914 10
8/29/17 923 9
8/30/17 926 3
8/31/17 930 4

9/1/17 930 0
9/2/17 931 1
9/3/17 932 1
9/4/17 933 1
9/5/17 948 15
9/6/17 976 28
9/7/17 989 13
9/8/17 991 2
9/9/17 993 2

9/10/17 993 0
9/11/17 998 5
9/12/17 999 1
9/13/17 1040 41
9/14/17 1045 5
9/15/17 1048 3
9/16/17 1048 0

9/17/17 1051 3

9/18/17 1051 0
9/19/17 1052 1
9/20/17 1053 1
9/21/17 1053 0



Results of Community Survey #2
What is your Vision for the study area? Count
Series of walkable and bikeable village-like neighborhoods 111      - 173 total respondents
Low-scale urban (Annapolis-style) 77      - 72 Forest Drive area residents
Neighborhoods served by several vibrant small business areas 86      - 34 Eastport residents
Enhanced green boulevard between shopping clusters 67      - 31 County residents
Residential neighborhoods surrounded and divided by forest 81      - 31 other Annapolis residents
Arts district with locally serving restaurants and entertainment 73

Smaller-scale landscaped town center 26

Smart-growth oriented mixed use served by transit 68

Thoroughfare to get to employment/shopping destinations as quickly as possible 36

Ward 3 4 5 6 7 8
Road Improvements
Road connections or extensions 30 29 35 25 26 19

Traffic-calming measures 28 25 32 29 31 43

Add turn lanes 24 22 33 22 21 19

Add on-street parking 4 4 8 3 2 8

Add off-street parking 9 8 15 6 8 28

Better coordination of traffic signals 55 53 68 48 45 41

Add raised or landscaped medians 20 21 32 25 28 24

Traffic through lanes 23 24 33 25 25 21

Car-pooling program 17 17 22 15 17 18

Narrowed lanes 10 6 9 10 9 12

Transit Improvements

Re-route existing bus lines 9 8 12 7 9 8

Add new bus route 13 14 15 11 16 14

Increase bus service frequency 33 33 37 28 27 35

Extend hours of operation 23 23 29 20 18 21

Develop multi-modal transportation center 34 31 32 23 30 25

Improve bus shelters and stops 39 39 44 35 38 38

Bike Improvements
Bike trails and paths (off-road) 68 68 81 69 73 75

Dedicated bike lanes 62 61 68 62 67 71

Connect trails to schools and community destinations 68 69 78 68 72 76

Shared-lane markings 35 34 37 37 37 43

Bicycle parking and storage 45 47 57 49 52 62

Bikeshare program 34 33 38 32 31 39

Pedestrian Improvements
Crosswalks 56 52 59 50 55 67

Pedestrian signals 48 46 51 41 48 52

Add or widen sidewalks 48 47 57 50 50 56

Road closures (for pedestrian use) 13 13 15 12 13 17

More trails/pathways 53 50 58 52 57 63

Lighting/landscaping 57 58 66 55 58 65



Images of walkable developments Preference Being able to walk/bike/drive nearby to: Count
Image 1 (Urban Commercial) 106 Pick up groceries/fresh produce 126

Image 2 (Urban Center Low) 90 Dine 110

Image 3 (Urban Center) 10 Visit the doctor/dentist 22

Images of street-fronting development Preference Relax and enjoy nature 117

Image 1 (Urban Commercial) 84 Play a sport 33

Image 2 (Urban Center Low) 88 Take a class/learn a skill 34

Image 3 (Urban Center) 7 Take my children to a class/activity 32

Images of building design styles Preference Utilize neighborhood services 69

Image 1 (Traditional) 72 Go boating/fishing/swimming 72

Image 2 (Modern) 78 Interact with history/culture/art 55

Image 3 (Industrial) 51 Attend a show/performance/movie 55

Images of single-family dwellings Preference Attend/participate in a community event 64

Image 1 (Detached) 137 Shop for myself and others 61

Image 2 (Bungalow) 65 Take children to a park and/or playground 36

Image 3 (Townhouse) 56

Images of apartments and condos Preference
Which intersections/road sections in the Study Area pose the 
greatest risk for pedestrians? Count

Image 1 (Retail Below) 89 Forest Dr. with Hilltop Ln. 97

Image 2 (Campus Style) 62 Chinquapin Round Rd. with Forest Dr. 110

Image 3 (Luxury) 39 Bay Ridge Ave./Hillsmere Dr. with Forest Dr. 99

Images of affordable housing Preference Bay Ridge Rd. next to Giant Shopping Center 31

Image 1 (Row Home) 55 Forest Dr. with Tyler Ave. 41

Image 2 (Garden Style) 99 Gemini Dr. with Forest Dr. 24

Image 3 (Modern) 56 Spa Rd. with Forest Dr. 63

Images of public spaces Preference Bay Ridge Ave. by SPCA 29

Image 1 (Pavilion) 51 Forest Dr. by Village Green 22

Image 2 (Circular Space) 74

Image 3 (Promenade) 103 What is your green ideal for the study area? Count
Images of public art Preference Cleaner waterways for fishing, swimming, and wildlife/plantlife 140

Image 1 (Mural) 98 Healthy habitats for local flora & fauna 123

Image 2 (Sculpture) 106 Landscaped neighborhoods and corridors 88

Image 3 (Commemorative) 92 Urban gardens/farms for locally sourced fresh food 74

Wooded areas in cooperation with development 115

Green boulevard lined with trees and dissected by landscaped median 69

Preserved open space a close distance to any neighborhood 127

How do you think the City could best achieve this ideal? Count
Improve community environmental stewardship and education 100

Support green roofs 56

Minimize noise and light pollution 67

Work with residents to implement BMPs on private property 91

Work with nonprofits to identify and fund restoration measures 101

Retrofit unmanaged impervious areas with SWM imporvements 95

Create a Greenway along Forest / Bay Ridge 91

Connect City with County greenways 76

Plant street trees along the corridor 99

Encourage the use of renewable energy sources 81



How do you envision the Forest Drive corridor serving the 
Annapolis economy? Count How important is? Not important
A series of professional services nodes second to Downtown 39 Vehicular Mobility 7

A hub of creativity and/or to enrich the rest of Annapolis 59 Bike/Ped/Transit Mobility 6

Knowledge and innovation corridor for the sub-region 35 Land Use & Design 2

Extension of the maritime industry 28 Quality of Life 3

Place for Annapolis workers to thrive 74 Environment/Green Annapolis 4

A center for professional development 21 Vibrant Economy 14

Self-serving: live, work, shop 88 Less important
Accommodation for the tourism industry 8 Vehicular Mobility 19

Series of interconnected small business and retail districts 85 Bike/Ped/Transit Mobility 7

Source of tax base revenue to help pay for needed city improvements 42 Land Use & Design 3

Balance of more low, middle and high wage jobs 46 Quality of Life 4

Environment/Green Annapolis 1

Where do you work? Count Vibrant Economy 8

From home 33 Average importance
In the city 44 Vehicular Mobility 44

In Parole area 10 Bike/Ped/Transit Mobility 33

Fort Meade area 7 Land Use & Design 22

Elsewhere in the County 9 Quality of Life 11

Eastern Shore 1 Environment/Green Annapolis 29

Washington D.C. area 28 Vibrant Economy 50

Baltimore area 7 More important
Retired 28 Vehicular Mobility 41

Do not work currently 4 Bike/Ped/Transit Mobility 45

Land Use & Design 56
What options would allow you to reduce your travel time and 
your need to drive in the study area? Count Quality of Life 60

Training for the types of careers nearby 3 Environment/Green Annapolis 46

Satellite offices for regional establishments 16 Vibrant Economy 51

Better options/programs for telecommuting 31 Very important
Incentives/programs for starting a business 19 Vehicular Mobility 62

Spaces for living & working 24 Bike/Ped/Transit Mobility 82

Local market/small grocery store located nearby 73 Land Use & Design 90

More healthy food options/fast casual restaurants 53 Quality of Life 95

More community services nearby 29 Environment/Green Annapolis 93

Flexible operating hours of businesses in the area 28 Vibrant Economy 50

Better retail options available 46

Commuter bus line on Forest Drive to other parts of the region 55
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