GONE TO MARKET LLC.

A REVITALIZED MARKET WITH A STRONG TRADITION.



Issues hindering the Market House, “What we’ve heard and found”

» Poor integration with City Dock and the greater downtown area.

« Market House is a “hermetically sealed box”, not open and inviting.

» The Market House and Plaza have been strangled by the car, its parking and
the high speed intersection.

* Interior layout of the building is not appealing and does not use the most
important perimeter spaces.

* Lack of air conditioning and crippling restrictions on merchandising and use.
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Measurement of Success

«Serve as a popular destination for residents first and tourists next.

*Must be unigue and reflect the historic, social and economic
character of the town.

*Must be vibrant, have energy and promote social activity.

«Should be the catalyst for the further revitalization of the harbor and
downtown in keeping with the historic character of Annapolis.

Follow our progress on:

f Annapolis Markethouse - AnnapolisMktHse



